Community Focus Statement D: Provide a thriving and vibrant local small business
environment.

Action Statement D.10: Partner with the County Economic Development Agency
to offer incentive programs for new businesses that move into existing
commercial and industrial locations.

Benchmark: A marketing plan focused on new businesses and business attraction is
created and promoted.

Champion: Volunteer group or person or can be identified by the community
Estimated Cost: $300

County Attraction Incentive Programs

The San Bernardino County Economic Development Agency
(www.SBCountyAdvantage.com) offers a number of business
programs and incentive programs for business attraction. More
specifically, the agency offers assistance to businesses and
communities for:

. Site selection
o Market analysis
o Project facilitation
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° Regulatory and tax assistance
° Permitting assistance
° Negotiating incentives on a case-by-case basis

A number of existing incentives in place through the federal government, the State of California, and the County

can help decrease the cost of business and influence business location decisions, including but not limited to:

California Competes Tax Credit — competitive income tax credit for companies moving to or staying in
California

Sales and Use Tax Exemption - exemption on some sales tax for most manufacturing and some research &
development and engineering industries

Sales and Use Tax Exclusion - specific exemption of taxes for advanced manufacturing, energy, and
alternative transportation products

USDA Rural Development Business Programs — provide loan guarantees, loans, and grants for capital,
equipment, space, job training, and entrepreneurial skills to stimulate business creation in rural areas

Job recruitment, federal hiring incentives, on-the-job training credits, and free human resources hotline
provided by the County Economic Development Agency



The San Bernardino County Economic Development Agency can provide additional guidance regarding incentive
programs that are geared toward business attraction efforts.

One incentive not available in California is the property tax abatement. Surrounding states, where localities have
control over local property taxes, can often discount taxes for a certain period of time to assist with business
attraction or major expansion decisions. California’s Proposition 13 shifted control of taxation to the state level so
local governments are dependent on the legislature for special allocations.

Debate about Incentives

There is debate among economists and the economic development community on the impact of financial incentives
on a business location decision. Most often, access to needed transportation routes, community quality of life, and
the skillset of local workers are the most significant factors in a location decision. Incentives can have a much greater

impact in providing needed capital to small businesses and start-ups.
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